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Welcome to Banner Media

A leading media ecosystem designed to

Inspire, engage and ignite conversation and
action.
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Our Region’s Source for Local News.

Leveraging our reach, quality and scale to
deliver better results.

Our Story

Founded by The Venetoulis Institute of Local Journalism, The Baltimore Banner is this
region’s source for local news.

Launched two years ago, The Baltimore Banner is staffed with 85 reporters, editors, and
photojournalists creating nearly 15,000 stories and driving over 45 million page views to
our site since launch. Today we have over 48,000 validated paid subscribers to our
content.

Guided by the principles of unbiased reporting, we serve audiences in Baltimore City,
Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford
County - telling the smaller and often untold stories that define our everyday and shape
our future.

In 2024 our newsroom will reach 100 full time news staff generating over 25,000 stories
and over 46,000 app downloads.

According to the Washington Post:

"The Baltimore Banner, despite launching just over a year ago already has one of the
largest newsrooms and highest paid subscriber audiences of any non-profit news
publication nationally.”

This is just the beginning.



Why Local News?

TRUST. ACCOUNTABILITY.

thebaltimorebanner.com

People are more likely to trust ads
they seein local news.

Recent survey revealed that people are
more likely to trust an ad based on where
they see it. Sowho do they trust?

« 50% Local Newspaper Websites Ads
« 15% Google Ads
« 12% Social Media Ads

*Survey results are from 2024 MDDC Advertising Readership study
revealed survey respondents were very likely to trust an ad based on
where they see it.

Local news keeps
Government accountable.

From 2004 to 2020, as the number
of local reporters declined the
amount spent by state and local
government increased by 76
percent.

*from The Collapse of Local Reporting, by Report for
America.

“75% of Americans said they encountered misinformation on Facebook,
while only 16 % said they did in their local news” according to Gallup/Knight

Foundation Survey

The Collapse of Local Reporting

From 2004 to 2020, the number of...

Newspaper Reporters per Reporters per $100
newsroom 100,000 million in state and
employees population local government

dropped dropped spending dropped

ol7 627 61%
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The Banner’s
Unique Value:

Provide Comprehensive Stories that
Reflect the True Baltimore.

Robust Reorting

“The Baltimore Banner [has] in-depth coverage on their big stories.
They appear to report quality over quantity.”

“In-depth view of what my community is doing weekly and even
daily. There’'s many resources listed and mentioned that are useful
and educational.”

“We are finally having local reporting back in our city that addresses
city hall, state and city housing & food policies, provides
Investigative journalism.”

83%

Of users agree that The Baltimore
Banner offers unique value.

Stories Reflect Baltimore

“They provide news about Baltimore communities and is not overly
focused on daily murders or violent assaults....”

“The Baltimore Banner is in the business of telling stories that reflect
the community, connecting neighbors, holding government
institutions accountable and making sense in the world.”

“It highlights news from communities that tradtionally are ignored
by local media.”



[.ocal Reach

LOCAL STORIES. LOCAL PEOPLE. LOCAL IMPACT.

thebaltimorebanner.com

3.1 million+ pageviews 1.7 million+ unigue visitors

Per month average* Per month average*

The Banner

e
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Nonprofit. Local news.

Newsletters  SupportUs  Podcast Alerts Events Calendar Gift Guide Games

State govern ment

Democrat Wes Moore elected
as Maryland’s first Black
governor

S

NJIMORE BANNER

Moore defeated Republican Dan Cox, 48, an ally of President Donald J.
Trump who failed to gain traction among the Democratic and
unaffliated voters who make up the majority of Maryland’s electorate.

The Baltimore Banner
6.6K likes - 8.3K follow

0 The Baltimore Banner
4t

5m- @
Why Tyler Huntley’s teammates believe
he's the perfect back-up for Lamar
Jackson

B THE BALTIMORE BANNER

B Downloac

1. Plastering hate: Why far-right
stickers are ap

RJEAL [ i

250,000+

Socilal Media Followers*

48,000+

Paid Subscribers*

46,000+

App Downloads

weekend, check out this ¢
catch the U.S, vs. Netherla

: (

*2024 Q1; Google
Analytics

FB, IG, twitter, tiktok,
linkedin,youtube




Our Audience

LIVE LOCAL. READ LOCAL.

54%  29% 12%

Male Black Hispanic
46%  55% 4%
Female White Asian

3/1% 20% 11%

Baltimore Baltimore Anne Arundel

City County County

4% 2% 2%

Montgomery Prince Carroll

County George’s County
County

48

Median Age

$100k+

HHI Highest Index

6%

Howard
County

1%

Harford
County

Frederick
County

* Google Analytics, ComScore,
Audience Designer

B THE BALTIMORE BANNER



Multimedia (3 BANNERMEDIA

INTEGRATED ~ SOLUTIONS REACHING ANYONE, ANYWHERE, ANYTIME.

Our Media Assets and partnerships allow us to provide strategic, targeted solutions
designed to maximize your investment and drive results.

Va - (] 2, ®

BRANDED CONTENT MEDIA PLANNING & DIGITAL EXTENDED —
STRATEGY SERVICES REACH PODCAST
.
o T ! < <
yay
PROGRAMMATIC PROGRAMMATIC EVENTS EMAIL SEQ / SEM
DISPLAY VIDEO
- /
(&) 2 -
STREAMING — — —
AUDIO REPORTING SOCIAL MEDIA MARKETING
STRATEGY

EXPERIENCE THAT DRIVES RESULTS. OPTIONS TO FIT YOUR BUDGET.

B THE BALTIMORE BANNER MEDIA KIT



Onsite Display & Video

Digital ads are displayed across our
website to provide partners with
maximum exposure and branding.

Videos* appear in-line with the news
content, increasing the opportunity
for audience engagement.

Specifications:

o Run of site/sections

o Multiple Display ad sizes

o :15-:30 Video formats

o Click thru rate and completion
rates reported

And resane

7 ExprossPass

Express
WhyWaitinTheER.com

Thiru Vignarajah gearing up for another run for
Baltimore mayor

Vignarajah emailed a 185-page document detailing his past policy ideas to
supporters this week, which includes a pledge to hire 600 more police officers,
create a new cold case unit and strengthen enforcement of juvenile offenders.

By Emily Sulllvan @ December 22, 2023

Baltimore completes long-delayed drinking water
projects, lifts crypto advisory

Completion of massive underground tanks at Northwest Baltimore's Lake
Ashburton and Druid Lake reservoirs brings the city into line with federal
regulations first enacted in 2006,

By Adam Willls @ December 21, 2023

Fox45 ends live interview with Sheila Dixon after
dispute off screen at home

A FoxA5 anchor abruptly ended a live interview with Sheila Dixon after a man
offscreen threw items and taunted the former mayor during her responses.

By Emily Sulllvan @ December 21, 2023

Commentary: Perceptions vs. the reality of
violent crime in Baltimore

Baltimore is seeing fewer murders than in recent years, but many residents say
the city doesn't feel any safer, and they express a lack of confidence in the
ability of city leaders to reduce violent crime, Goucher College political scientist

Mileah Kromer says.
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Check-in online and reserve your
spot using ExpressPass

ful;a}dgo Health Partner
ExpressCare

WhyWaitinTheER.com

A 2022 law required HOAs to ¢
maintenance needs. Now
pay up.

What's a Michelin-starred chef doins .o

a 440

B THE BALTIMORE BANNER =

Signin Newsletters Foodanddrink Health  Alerts

Owens, who opened in April. But business has grown since
then. “I think people had to find out that we were here.”
The retired government worker is a fan of the space
overall. “| personally like the new market. This is like a huge

food court.”

@ge Health Partner
ExXpresscCare \
URGENT CARE CENTERS @

WHYWAITINTHEER.com

Cho doesn’t see that comparison as a compliment,
however. “It's not Lexington Market anymore. ... It became
a food court,” she said. “Even in the old market, as shabby
as it was, you could walk in there ... and do your grocery

shopping. You can't do that in this market.”

FAIDLEYS SEAFOOD

*Video ads are initially

paused/muted
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Home Page Sponsorship

Be the prominent advertiser on the Baltimore
Banner’'s homepage and own the largest ad units for
one full day.

' GET ACCESS f‘ GET NEW CUSTOMERS
NO k ' IN YOUR DOORS!

THE BALTIMORE BANNER & 42° Get The App Q S 22

What’s new

Food and drink

Federal judge dismisses

Security officer made ‘inappropriate,

Sponsorship details

o 970x250 fixed ad unit

positioned above our
masthead

300x600 fixed ad unit
with floating feature
300x250 fixed ad unit
In the top position

Columns

My kids’ elementary school is a
dusty pile of rubble. That’s
progress, I guess.

I've watched with a sense of loss this summer as
Hillsmere Elementary School dissolved into a dusty pile of
brick-and-concrete rubble, bent-steel framing and broken

rebar

. . .a. 9 . .
Commentary: Curbing city’s violence will
require overcoming sense of helplessness
Lessening violent crime in Baltimore will start with overcoming a
prevalent sense of helplessness among ity residents and those in
government and law enforcement who are charged with serving them,

s Keddai Lee, a former Roca worker and recent Johns Hopking
University graduate.

By Rewdat Lee o A

Donald Trump, 18 allies indicted in Georgia
over 2020 election meddling

ATLANTA (AP} — Donald Trump and several allies were indicted in
Georgia on Monday, accused of scheming to ilegally overturn his 2020
election loss in the state, It's the fourth criminal case to be brought

agrainst the former president and the second to allege that he tried to

dies at 28 after motorcyche crash

in Florida

- L7
former director says (.%'

Former Ravens RB Alex Collins

y
THE SECRET’S
BEEN REVEALED

" GET ACCESS
NOW!

CLICK HERE §§

M Columns

am Jones is returning to Camden
'ds for only one reason — to
ebrate Mo Gaba

ch for in the ‘intense’
es with Ravens and

S

farbaugh said that he and

Ron Rivera have talked extensively

ind what they'll be like, including the
1tempo.

»xt Film Festival is on
Hollywood’s next star

wrgeoning talent, Baltimore's three
mebionl aill sanlin ide Aok J" “n tbC

« + nim Festival’s hiatus

derogatory comments’ about Marilyn
Mosby, letter reveals

Dylan Segelbaum

Man sentenced for attacks ‘steeped in
hatred and prejudice’ at Asian American
businesses

Dvlan Seaelbaum

Orioles reliever Shintaro
Fujinami is mastering English,
one bit of slang at a time

Andy Kostks

Updated 316/22 10220 pm. EST

THE SECRET’S |
BEEN REVEALED

 GET ACCESS
NOW!

Most Read

Michael Oher, former Ravens
offensive tackle known for ‘The

Blind Side,” sues to end Tuohys’

Amid rookie struggles, Colton
Cowser optioned to make room

for veteran Aaron Hicks

Hampden Family Center closes
indefinitely with little notice,

former director says

* Mock-ups for demonstration purposes only




Newsletters

Direct to Your Inbox

Choose from a multitude of newsletters and put
your message in front of our engaged, opt-in
subscribers. Our newsletters are written and
curated by dedicated reporters, not automatically

generated by software.

With average open rates over 50%, and daily
sends of up to 95k emails a newsletter*, your
brand can have a consistent presence across

many audiences.

95k

(B THE BALTIMORE BANNER SUbs

THE SCAN

Daily headlines of Greater Baltimore

(B THE BALTIMORE BANNER

THE DISH

Baltimore food & restaurant headlines

subs

(3 THE BALTIMORE BANNER

THE SCAN

Daily headlines of Greater Baltimore

QJ By Wesley Case

Good morning, Nhan. Let’s look out for one another always, but espe-

cially after Tuesday's tragedy.

You can catch up on The Banner's coverage of the Francis Scott Key

Bridge collapse — all found in one place here. Of course, we'll also be

following this story for the foresseable future.

One major function of a news outlet is to debunk misinformation, and
there was plenty of it going around online yesterday. Luckily, investi-
gative reporter Brenna Smith is here to guash the conspiracy theories.
(No, WWIII is not starting.)

Subscribe to The Scan 3]

Send feedback 4

(3 THE BALTIMORE BANNER

THE LINE

Weekly guide to politics in Maryland

(3 THE BALTIMORE BANNER

THE PM SCAN

Daily headlines from Greater Baltimore

(3 THE BALTIMORE BANNER

THE POINT

Baltimore sports headlines

& analysis

subscriber base range from 2k to 95k, dependent on newsletter;

Inside The Dugout currently at 2k subscribers
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S INSIDE st~
- THE DUGOUT

Sign up now for Inside the Dugout, a new subscriber-
only newsletter from Jon Meoli.

Inside the Dugout fealures weekly insights into the Orioles' championship aspi-

rations, fram statistical analysis to off-the-field news and developments.

With aver 10 years of experience on the Oricles beat, Meoli brings expert perspective

to the obstacies and opportunities facing the team.

(3 THE BALTIMORE BANMER

THE READ

On Annapolis

Copyright © 2024 The Baltimane Bannes

A premium, subscriber only\
newsletter from Orioles expert Jon
Meoli. With over a decade covering
the team, Jon provides unique inside
analysis of the O’s both on and off

kthe field. /

BANNER
MEDIA




Newsletters

Messaging Options

Run an ad or sponsor an entire newsletter.
Or place a Native Content Piece directly on
the newsletter.

(3 THE BALTIMORE BANNER

THE SCAN

Daily headlines of Greater Baltimore

@ By Coxdy Bonier ' [

Good morming!

To those of you who sent feedback about the newsletter redesign —
thank you, sincerely! I'm sharing all of it with editors and designers.

The revelry of Preakness is approaching, but

Sponsor Message

i <

Top cop and other agency heads out in

Read the story =

IR GREAT OUTDOORS
EXPERIENCE '

As Maryland cheers FBI HQ decision, critics
question selection process

O Wednesday, aflur mantrd of Coliberaling Bulwiden competing bk
fram Maryland and Virgnia, the U.S. Gensral Services Adminktration

annuunced that the FEL'S new headguacsters pll ba |

(II-..

While Maryiane cfiicials took & vClury lap, <rtics have callhg the

fairneds of the sédecten procuss o gquusbion

FEI DireCiar Chrnbopier Wray even expressed doudls

Hoead the story »

Advertisement

A precise approach to cancer care

“What drives hope for a cancer patient is the knowledge that
they have access to the most advanced tools in the cancer-
fighting toolbox,” says William F. Regine, M.D., FACR, FASTRO,
FACRO, Professor and Chair, Department of Radiation
Oncology, Senior Associate Dean for Clinical Affairs, University
of Maryland School of Medicine, Executive Director, Maryland
Proton Treatment Center.




Dedicated Email Blasts

CONNECT DIRECTLY WITH OUR REGISTERED ( THE BALTIMORE BANNER
AUDIENCE

Deliver your brand and customized message, directly to our
newsletter audience of over 60k opt-in subscribers, with an
average open rate over 50%.

Garner 100% share of voice with an email dedicated to , ,
your brand, creating awareness for your prices, JOIN US FOR A

convenience, additional services and more. FIRST LOOK @ FRIENDS
Thursday, April 11, 2024

. . . 9:00-11:00 a.m.

We provide unique email opens, newsletter open

During this open house event, hear from faculty and

I’ates, u n|q ue ad CI iCkS d nd CT R’S. administrators about our Pre-K - 12 curriculum and

culture, tour our campus and classrooms, and engage
with a student panel to learn more about why
WE LOVE FRIENDS SCHOOL.

FRIENDSBALT.ORG/ADMISSION

Messages from our partners directly support our mission to build a sustainable,
indispensable resource for our community. We hope you enjoyed this message.

B THE BALTIMORE BANNER



Custom Channel

Sponsorships

POLITICS & POWER

Local government

State government

Voter Guide

SPORTS

Ravens

Orioles

The Adam Jones Podcast

College Sports

EDUCATION

K-12 schools

Higher Education

OPINION

Columns

Community Voices

Creatives in Residence

COMMUNITY ISSUES

Criminal Justice

Housing
Economy

Public health

Climate & environment

COLLECTIONS & GUIDES

Baltimore Curated

Better Baltimore

ARTS & CULTURE

Food & drink
Arts
Music

Film & TV

Events Calendar

PLACES

Baltimore City
Howard County

Baltimore County

Carroll County

Anne Arundel County

B THE BALTIMORE BANNER
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Sponsored
Content

We Empower Your Content.

Tell the stories that you want to tell by
publishing content that lives on our
site.

Create  awareness, educate your
audience and advocate for your
organization.

As your content is hosted on it's own,
unigue dedicated page, we will promote
your story and drive traffic through a
targeted mix of native ads, display ads,
paid social posts, email marketing, and
more.

Leverage our authority and have your
story found and discovered by relevant
audiences.

SPONSORED CONTENT

UMBC opens doors for all students to
succeed

In her first year as president, UMBC's Valerie Sheares Ashby is leading by example, centering
students in the pursuit of inclusive excellence

Spansoved Conternt® Provided by Lhe Uhiiversity of Marykseid, Batlionove Counly

+ Share this article

La

ou know
WHY.
We know

When | arrived at UMBC last summer, one of the first things |

did as president was set up weekly office hours so students
could come talk with me about anytheng that was on thesr
minds. It has been a wonderful way to get to know our
students. I've heard from them about their homework and thelr
home lives, about the passions that drive their studies and

about how UMBC can support them in achieving their goals.

UMBC & a national maadel for Inclusive excellence. Our

Meyerhoff Scholars Program set the standard decades ago

HOW.

Sponsored Content

Shvlnu.lm SUmETer m s ey, ending it weth s caress st .
e News you need,
. Reporters you trust.

WCAORES CONTEN
Broge virtual resiity doswn (o sarth snd nte SCEs renng More from The Banner
peogrmm

OTUORES COMTEVE
= 1w valoe vl continued educabion: stay carrent und advance
* your knowledge mod wpertise

CMICIE3 CORTEN
Elevate education Dwvete our oity.

JEFEE

MR O
Crussu nbe u world of sxciterment durmy the Sl boat shows

sL®

PR CIMTEN
You bulong herne: srfockng your power mith sasocieten
marrbershe

\" w 0;;;:;1;;:;ulwn- Saturdey, Mury 20 fealunng s lve
\ ’A : periccmance by Bruno Mar.
REAKNESS

148

’rgice3

2 conTe
UMBEC opema doors for sl students to succeed




Social Sponsored Posts

Let us tell your story and promote
your message to our social audience.
With Facebook Handshakes and
Instagram Collabs, we post your
Images and videos to our channels,
which simultaneously appear on your
profile.

Expand your overall reach and
visibility as the content is shared
across both The Banner’s followers
and your own.

Features:

o We tag your brand on our posts,
with both handles appearing

o Insights and metrics are shared
automatically in your business
tool

Handshakes

Combined over

135k followers

facebook

The Baltimore Banner

& - BTSN © Message ol Uke

Intro Poats *= Filers

@ The Baltimore Banner with Live Nation
\7." Page - News & meda webute pa"] pa']ncts'“p

nied States, Marya

0 The Baltimore Banret
3
Photos :

|
[

% baltimorebanner and livenation j

1,022 likes
livenation Last night in Sao Paulo, Jonas

h Q ® ® @

* Images are for mock purposes



Social Daily News 3

Roundup

Sponsorship @ @
Y(

likTok

Each day, our social media team will publish a daily round-up of the news
— either focused on one big story of the day or several noteworthy stories.
The vertical videos get published across our TikTok and Instagram.

Ui

J

Sponsorship opportunity: =5

In-video logo placement at the beginning with title slide ;‘ﬂ;agbanner .
250k+ followers across social media channels, including Tik Tok and ":‘-'{“Q-,
Instagram

Examples:
Kushner Companies settlement

Highway to Nowhere

Water main break in Sparks

Police Manhunt — 156.3K views on TikTok!

MEDIA KIT


https://www.tiktok.com/@baltimorebanner/video/7202693646892797226
https://www.tiktok.com/@baltimorebanner/video/7203083680972148010
https://www.tiktok.com/@baltimorebanner/video/7200474577976282414
https://www.tiktok.com/@baltimorebanner/video/7198241002954738990

The Adam Jones Podcast

Always Original. Always Unfiltered.

The podcast provides listeners with Adam’s take on Baltimore
sports and beyond. Speak directly to our podcast audience
with your advertising message on a new episode at least once

a week.

175,000+ downloads*
100,000+ YouTube views*
11:00+ min average listen time*
4.9 star reviews*

Sponsorship Package:

Audio

o  :15 or:30 audio spot during podcast stream

o  minimum 1 spot per episode (4 episodes per month)
o  mp3 audio file or written script

YouTube

o :15 or :30 video spot during podcast video

o minimum 1 spot per episode (4 episodes per month)
o mp4 video file

Digital Display
o  Banner ads throughout Sports section and
throughout site (total est. 50k impressions per month)

BANNER
MEDIA

ﬂ THE BALTIMORE BANNER

THE

ADAM 10

NES

PODCAST

PHOTO BY GETTY IMAGES

Baltimore Banner gives you Adam'’s
weekly take on Baltimore sports and
beyond. Always original. Always

The Adam Jones Podcast from The
unfiltered.

u Watch on YouTube

e——

The Adam Jones Podcast

& 40°  Get The App Q L a5 The Baltimore Banner - P... 2

74 videos

> Play all

: Orioles first
baseman Ryan...
{ The Baltimore Ba...
§ 145 views e 12 h...

Eric DeCosta
oninterestin ...

\

The Baltimore Ba...
926 views ¢ 4 day...

Listen on:

©) spotify & stitcher
Apple *I'i* Google
p Pandora -

- A\E s ‘v
By

* Metrics as of Jan 2024; reviews x
from apple podcasts and spotifyl



Programmatic Display & Video

Banner Media can target your specific audience
thru our partners across all categories.

Place your brand and messaging in front of key
viewers wherever and whenever they are online.

BEHAVIORAL

Target a specific audience thru
demographic, professional and
interest.

GEOFENCING

Draw a virtual radius around a
specific location and serve ads to a
hyper targeted group.

CONTEXTUAL

Serve your ads around sites and
articles based on a particular
interest, theme or genre.

RETARGETING

Continue to keep your messaging
in front of viewers who have
previously shown interest.

k e and resane
ot wsing ExpressPass

Check-in onlina a1
YO 5 o Pt
' Exprosstare
WhyWaitinTheER.com —r
& 45°  Get The App Q &

M theTradeDesk asyxandr
ORACLE

/LiveRamp

. ADVENTIVY =
I\llognl’re \

amazon

F

SQ

t
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Programmatic
Audio

STATS

Streaming accounts for 41% of music consumption.

Over 50% of Americans listen to streaming audio weekly.

Time spent listening to online radio surges to an all-time
high of 14:39 per week.

39M Americans now own a smart speaker and two in five
(39%) are using it at the expense of traditional AM/FM ra-
dio.

BENEFITS

Access the premium inventory across main stream
audio services.

Accompany your audio ads with display banner at no
additional cost to complete an omni-channel approach in
your advertising strategy.

Allows for real-time optimization which yields more
effective and efficient advertising spend.

@D iHeartMEDIA

il

SOUNDCLOUD

)R

RADIO.COM

=-tunein

s£DEEZER

B THE BALTIMORE BANNER
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Use Connected TV for
Additional Distribution

Your Brand featured Before Premium Content

Feature your brand reel before premium content on connected/ streaming TVs, including over
150 apps, such as Hulu, Cartoon Network, CBS and more across TV, desktop, tablet and mobile.

CrRACKLE COOKING

CHANNEL

f 1R
-

™ FOX

amc H

HISTORY

Pl o

S O N Y B The Center of the Premium Yideo Economy.

BrightRoll

Discovery

E2rii

Aoy lwtswim @CBS At oo vuDU

eJiscovery

g“
Y %ﬁmﬁﬁ

NCE BrightRoll

channel % ©0000®

& (@ éﬁg@ XBOXONE

sssssssssssssssssss
crunchyroll

true @wern OND Y [[Jo ey
wiv  yeosss  SIING ROKU SPOTX  XUMO

CHANNEL

< DIRECTV @ € chromecast [ Seripps ‘HM E!%a

61%

60.8% of Internet users in the U.S. will use a connected TV service
this year, that’s 170.1 million people, according to eMarketer.

65%

Connected TV delivers on a connected consumer: 65%
of people who use a second screen while streaming have
looked up info on a product that’s been advertised in a
TV show.

SRS e

\ W QLY
hulu %fsﬂep IR

Enter your email to create or restart your subscription

oo sl o

View All Plan Options

B THE BALTIMORE BANNER
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Paid Social Advertising

P O®®® i@

We offer social media advertising on the largest
platforms, utilizing multiple formats to achieve

specific campaign goals.

Extend your brand, develop client relationships,
and have conversations with your audience
where they spend their social time.

facebook

___ ExpressCare Urgent Care Centers
2@
Anne Arundel county we are coming for you next!!!

Formats include:
Photo Ads, Video Ads, Stories Ads, Messenger Ads, @sCare
Carousel Ads, Slideshow Ads, and more. ExpressCare Urgent H
: , iring Event
C)?Kljzﬁeggjng Front Desk, MedlcaIASS|stants&
: _ B - Radiographers
Goals include: SR e

Brand Awareness, Site Traffic, App Installs, Lead

Generation, Conversions and more.

Posts About Photos Videos

Connect with ExpressCare Urgent ...

Create new account

Io
=

Gambrills, MD 21054

= January 10,2024 ()
| 9a-4p

......
......

o Like () Comment

| B BANNER
MEDIA




Targeted Email Marketing

Grow Your Audience With Messaging Directly to Their Inboxes

Deliver more in-depth content to educate new
consumers about your services and solutions.

We can access over 100 million permission-
based consumers and over 15 million business

addresses and are 100% CAN-SPAM compliant.

LIFESTYLE EXAMPLES
(150+ SEGMENTS)

Homeowners/Renters
Shopping Preferences
Health & Fitness/Ailment
Sports

Travel
Hobbies/Outdoor Activities

DEMO EXAMPLES
(150+ SEGMENTS)

Age/Gender
HHI/Net Worth

Households with Children

Ethnic Background
Religion

Education Level

Future

(SUSTAINABLE TRANSPORTATION )

57 Cashback on Public
Transit, Electric Vehicles, N B 1 St | Menaw | reeas || @]
Rideshares and More @ o s =t

Are you traveling this summer? Don' forget to use

your FutureCard™ to pay for all your climate- it s

Caution: This email originated from outside of the organization. Do not click links or open attachments unless you recognize the sender and know
the content is safe.

friendly transportation. From trains to charging your
EV! |

Yorcashback: on public Tmm—— T——
port, &EV $% KAISER PERMANENTE.

FOR ALL THAT IS YOU
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A system of care
that has your
reproductive
health covered

Experience personalized care from teams dedicated to

Kime Yoshino
it ed poouncenen - two 121472023 your health
When it comes your health and your reproductive choces, it's impornant 10 have a
Kaiser Permanente team of doctors that always focus on what's best for you. At Kaiser Permanente, the
24 0
Aodeehinis s i b region’s keading health system, ' you're covered. Whether you decide not 1o have

children, are ready to start a family, or are happy with the size of your family, we're

t
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SEO

Be Seen, Capture & Share

As a leading source of local digital news, SEO is a natural part
of what we do. Our on-site and off-site tactics ensure your site
Is SEO friendly, readable and increases your ability to

be found.

SEO and Pay Per Click go hand in hand, and can help
your visibility as people are searching for goods

or services.

9%

of users never scroll past the
first page of search results.

PPC / SEM

Reach Actively Searching Consumers

Our expert team’s hands-on approach to PPC means you bid on the right key-
words to bring in qualified traffic that creates results that matter.

Our detailed reporting shows you the results you want to see.

"LONVERSION RATE

5.9%

Google See

Official Google Se
you can find tips ar
Google Search and

Do an Advanced Se:

https://support.google.con
How to search on jle

Learn a few tips and tricks 1
find infarmation on Google

< More results from suppert.google.com

People also ask
How do | search better on Google?

How do | search Google with a picture?

# Qsearch help
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Signature
Lvents

The Baltimore Banner's Calendar of Signature Events for 2024—a curated series crafted to inspire and

foster connections within our community. Unveiling pivotal discussions on pressing issues and commemorating
local triumphs. Our events are a testament to our mission: to give life to the voices of our community, amplify the
Impact of our editorial endeavors and connect community members in a shared experience. The Baltimore

Banner’s events are a journey of exploration, dialogue, and celebration, amplifying the heartbeat of our vibrant
community.

Custom
Events

The Baltimore Banner custom events is a full-service event agency. Tailoring custom events for clients,

transforming their concepts and brand visions into reality. Our services are adaptable, aligning precisely with the
scope of work specified by the client. Whether it's a modest sourcing task or the comprehensive production and

planning of the entire event, we scale our expertise to meet the unigue needs and aspirations of our clients.




2024 EVENT CALENDAR

January - May June

B & INNOVATEHER /‘ LEGACY
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V% Q‘i by THE BALTIMORE BANNER B U I LD E RS
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by THE BALTIMORE BANNER

January, March, and July May

FOOD+DRINK EMERGING

SEADERS {MPACT

February, April, June, M A R Y L A N D

September and November June

October

From THE BALTIMORE BANNER

KITCHEN
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Signature Events 2024

Inside The Legislative Session

Date: January 16

Baltimore Banner reporters unpack the key
issues from the legislative session over
breakfast and conversations with key
legislative leaders and business industry
leaders. Panel discussions include a budget
overview by Governor Moore, discussions on
housing, healthcare, transportation,
sustainability, public safety and juvenile
justice.

Emerging Leaders

Date: May 15

An evening that celebrates Baltimore’s next
generation: leaders who are shaping our
community. The honorees are selected by a
selection committee that includes business
and community leaders, along with The
Baltimore Banner editorial team. Honorees
demonstrate exceptional work to better
Baltimore and the surrounding counties. We
honor the outstanding individuals with a
dinner and award ceremony.

Food + Drink

Date: Multiple — Jan, March and July

We carefully curate memorable culinary
events designed to offer the community an
extraordinary and immersive dining journey.
These events often go beyond the traditional
dining experience, whether it involves the
collaboration of two chefs crafting a one of a
kind menu or going beyond the confines of a
4-course dinner. Our Food + Drink events
strive to surpass the expectations of our
guests.

Howard County

Date: June 04

The Baltimore Banner highlights on what
has been called the country’s most
innovative and transformative county, from
its dynamic economy, vibrant communities,
imaginative initiatives, top rated education,
and a forward-thinking vision for the future.
Baltimore Banner’s Howard County bureau
talked to leaders to unpack everything that
makes this region an award-winning place
live, work and play.

Kitchen Undisclosed

Date: 5x/year - February, March, June,
September and November

Baltimore is a top foodie town! We scour
the city to identify the best restaurants
to bring guests a delicious four course
dinner with wine pairings. The catch?
Guests don’t know where they headed
until that morning.

Legacy Builders

Date: June 25

Celebrating diversity, equity, and
inclusion, our newsroom shines a light
on leading diverse voices in Baltimore
who are making an impact.

InnovateHER

Date: May 09

An extraordinary gathering where
phenomenally bold women engage in
one-on-one discussions about
innovative approaches to leadership,
cultural impact, and self-care. The room
is filled with remarkable stories and
experiences of accomplished women
who have shattered glass ceilings across
diverse industries.

IMPACT Maryland

Date: October 1

A premier thought leadership
conference, bringes together top
voices and generational leaders from
across the region to create a
powerful dialogue around policies
and issues the affect the state.

(3 THE BALTIMORE BANNER
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