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BY DAVID SMIGELSKI
Rogue Valley Tribune

Our mission starts with our
name, the Rogue Valley Tribune.
We are a new news operation
with plans to cover the Rogue
Valley like a blanket of Febru-
ary fog.

Big picture: We expect to
be the most authoritative news
source from the Rogue River to
Mount Shasta and from the Cas-
cade crest to the Southern Ore-
gon Coast.

Full disclosure from the
Department of Don’t Over-Prom-
ise: We can’t do a comprehen-
sive job of covering an area that
large right out of the gate, and we
know it. So, we’re going to start
where we’re based — Medford
— and radiate outward to Cen-
tral Point, Jacksonville, Phoe-
nix, Talent, Eagle Point and other
communities of the Rogue River
and Bear Creek valleys.

We’ll reach into the Apple-
gate, Prospect, Butte Falls and
the communities of the upper
Rogue. And we’ll work with
our friendly competitors and
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colleagues at Ashland.News to
cover the home of Southern Ore-
gon University and the Oregon
Shakespeare Festival.

We will strive to be a mirror
of the community, telling your
stories and helping all of us make
sense of it.

We will be a digital news
operation first and foremost. We
will cover stories fast, as they
happen, and promptly get them
up on our site, rvtrib.com, seven
days a week.

We’ll share those stories
through every social media chan-
nel at our disposal to make sure
you get the news as it breaks. The
beauty of social media is that it
allows readers to share stories
at the speed of light with their
friends and family, and allows
people to provide instant feed-
back that adds to the depth and
reach of the stories.

Anybody who lived through the
Almeda Fire knows how import-
ant it is to communicate with each
other quickly and not depend on
others to save us.

See RV Tribune/A2
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Photos by Jamie Lusch \ Rogue Valley Tribune

The new Rogue Valley Tribune will be located inside the iconic JC Penney building in downtown Medford.
TOP: A hiker looks out at Mount McLoughlin Wednesday from the top of Lower Table Rock.

The Rogue Valley Tribuness first subscriber continues legacy

BY BUFFY POLLOCK
Rogue Valley Tribune

Before the Rogue Valley Tribune
had set up shop in downtown Med-
ford — virtually as soon as news
broke that Southern Oregon was get-
ting a new newspaper — Central
Point resident Debbie Saxbury took
to social media and began firing off
emails to people associated with the
paper.

Her mission: She wanted to be the
Tribune’s first subscriber.

Saxbury has history in this area.
Her father, former Central Point
Mayor William Saxbury, was sub-
scriber No. 1 for the Central Point
Times when it launched Dec. 17,
1964.

She wanted to continue the family
tradition.

“I think Iwas about 7 when that paper started, and I remember my dad....
always coming home and telling stories, talking about the paper starting up,
and it was just such a big deal for our little town to have our own newspaper.”

— Debbie Saxbury, Central Point resident

Saxbury said she was devastated
when the Medford Mail Tribune
abruptly closed Friday, Jan. 13.

But she was energized when
news broke days later that Ore-
gon-based EO Media Group, a fam-
ily-owned company that publishes
14 newspapers in Oregon, would
launch the Rogue Valley Tribune
to continue local news coverage for
the region.

One of Saxbury’s posts reached
EO Media Group Chief Operating
Officer Heidi Wright.

“I sent her a message and said how
happy 1 was they were coming here
and that 1 would support what they
were doing,” Saxbury said. “I told her
how my dad had been the first sub-
scriber when we had a new paper
come to town back when I was still
just a kid.”

Saxbury shared an old, yellowed
news clipping with Wright that
included a photo of her father getting
a certificate acknowledging his status
as subscriber No. 1.

See Subscriber/ A2
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Jamie Lusch \ Rogue Valley Tribune
Lifelong Rogue Valley resident Debbie Saxbury holds up a copy of the Cen-
tral Point Times from 1964. Saxbury’s father, former Central Point Mayor
William Saxbury, was the first subscriber of the small town paper, and
Debbie Saxbury is the Rogue Valley Tribune’s first subscriber.

* NOT AFFILIATED WITH ROSEBUD MEDIA OF MEDFORD OR ITS FORMER PUBLICATION THE MAIL TRIBUNE. *
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‘BECAUSE IT’S IMPORTANT

RV Tribune to
focus on needs of
Southern Oregon

BY DAVID SMIGELSKI
Rogue Valley Tribune

“For me it’s like going back
home,” I told Gerry O’Brien, the
editor of The Bend Bulletin, who
was interviewing me about being
brought in by EO Media Group
to help build the newsroom and
hire the staff of the Rogue Valley
Tribune.

EO Media Group, which owns
the Bulletin, Capital Press, The
Astorian and several other papers
in Oregon, mobilized as soon as
the Mail Tribune closed. EO Media
Group has been family owned for
four generations.

They are true newspaper people
with great reputations in the
industry.

The Medford area is home to
roughly 250,000 people. That’s
too big of an area to go without a
newspaper, they said. People need
news.

Their immediate focus on the
needs of the community took me
back to my roots.

When [ started at the Mail
Tribune 16 years ago, the paper
was part of Ottaway Newspapers,

a  family-owned
company with
several newspapers
scattered  around
the country.

By the time I
came on board,
Ottaway was part
of Dow Jones,
the company that
owned the Wall Street Journal,
but the Ottaways were still
involved with the operation and
we considered ourselves part of
the family.

For a little while.

That was before we became
pawns in a multinational media
chess game that led me last week
to a dusty mezzanine inside the
historic JC Penney building in
downtown Medford.

But I digress.

In my first year at the Mail
Tribune, Dow Jones sent a bunch
of guys in suits from New York
to take a stronger hand in our
operations. They were fast talkers
with big ideas about how to grow
newspaper profits.

Among their initiatives was
a plan to launch a series of
magazines, websites and feature
sections in the paper. The talk was
about building audience, delivering
a larger market to advertisers by
having more places to sell ads.

They didn’t say much about

David
Smigelski

news or serving the community.
They didn’t offer tools or training
to improve our news-gathering
efforts. But they sure could talk
about money.

A couple of years later, Rupert
Murdoch, one of the biggest media
moguls on the planet, decided he
wanted to own the Wall Street
Journal. He landed his prize, of
course, but it came with a catch.
He also had to buy the former
Ottaway papers, now known as the
Local Media Group of Murdoch’s
sprawling News Corp.

The first thing he did was put
us and the other LNG papers up
for sale. But the timing was bad.
The Great Recession of 2008 had
begun and nobody was buying
newspapers. So, they took us off
the market, and we got to be run
by the people who owned 20th
Century Fox and a bunch of British
tabloids.

We felt queasy some days as
we read international wire stories
about phone-hacking scandals and
other political activities around
the globe by our owners, but for
the most part they left us alone —
other than laying off employees
and selling off our property.

There was a stretch where they
announced layoffs every quarter
for something like 12 straight
quarters. They sold off the Ashland
Daily Tidings building and the

Tidings staff moved to Medford or
began working from their homes.
“Do more with less,” was the
mantra.

After wringing us as dry as the
Agate Desert in August, News
Corp sold us in 2013 to Gatehouse,
the largest owner of newspapers in
the U.S.

When Gatehouse came to town,
they told us, “We know you can’t
do more with less. So, we’re going
to do less with less.”

How do you do that?
Economies of scale. Leveraging.
Lay off the people who lay out the
pages. Build the Medford paper in
a design center in Texas that does
the layout for 100 other papers or
more.

Lay off the people who answer
the phones in Medford and farm
the work out to India. Stuff like
that. We bled people.

But we published listicles. They
loved listicles — “10 places to
spend New Year’s,” “5 ways to
lose weight,” 7 movies to see this
month.”

They had quotas for how many
we had to publish every fiscal
quarter. If we jumped through all
of their hoops and checked all
the boxes on their plan, we got a
certificate saying we were in the
Gatehouse “Inner Circle.”

After four years of that, we
were sold to an owner from the

East Coast who said newspapers
weren’t just dying, they were
already dead and just didn’t know
it yet. He believed the future was
news videos set to music.

“That’s what millennials want,”
he said many times.

Millennials seemed not to agree,
and the experiment unraveled. The
Ashland Tidings was the first to go
down.

Then the printed paper ceased
last September. And the Mail
Tribune was abruptly closed on
Friday the 13th of January, with
just two days’ notice to employees.

Ten days later I was standing
inside the JC Penney building in
Medford with Bulletin publisher
Heidi Wright, figuring out where
to put desks and phones. As we
planned, she used words I could
understand.

“We know newspapers aren’t a
cash cow, but we’re not here to get
rich,” she said. “We want to do this
because it’s important.”

I wanted to hug her, but I
thought it might be unprofessional.
Crying was probably poor form,
as well, but I couldn’t stop a little
mist from building up.

After 16 years I feel like I'm
back home. With newspaper
people. Family people.

Reach Rogue Valley Tribune
editor  David  Smigelski  at
dsmigelski@rvtrib.com.

Subscriber
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“I think I was about 7
when that paper started,
and I remember my dad ...
always coming home and
telling stories, talking about
the paper starting up, and it
was just such a big deal for
our little town to have our
own newspaper,” she added.

Wright said having Sax-
bury reach out to pledge her
support was a heartwarm-
ing reminder of the reasons
behind the push to provide
reliable news for communi-
ties around the state.

“She sent me the whole
story of her dad being the
first subscriber for that local
paper, and 1 can’t express
how much that affirmed
what I was sensing from
the community from the
get-go,” Wright said.

“Having Debbie reach
out was such a positive
assurance that this is going
to work and make sense and
be of value.”

Mayor Saxbury got his
subscription for $1 back in
1964, so Wright decided
to give Debbie Saxbury
the same deal for being RV
Trib’s first subscriber and
looks forward to presenting
Debbie with a “First Sub-
scriber” certificate.

Saxbury made a trip to
the Southern Oregon His-
torical Society library last
week to retrieve the news
clipping of her father. It was
pure coincidence that the
library is inside the historic
JC Penney building, where
the Rogue Valley Tribune
will first make its home.

The Rogue Valley Tri-
bune’s website, rvtrib.com,
is scheduled to go live Feb.
6. The paper will publish a
printed edition three times
a week — on Tuesdays,
Thursdays and Saturdays —
starting later in the month.
The papers will be printed in
Klamath Falls and mailed to
subscribers.

“When the Mail Tribune
went down, it was devastat-
ing,” Saxbury said. “I started
looking at what other news-
papers were doing that this
happened to, and I always
had said, “These guys need
to look at the Bend Bulletin
and what they had done to
make it work.”

The Bulletin is one of
the papers published by
EO Media Group. Others
include The Astorian, the
Baker City Herald, Blue
Mountain Eagle, East Ore-
gonian, Capital Press and
Hermiston Herald.

“This is so important for
our community,” Saxton
said. “And it was important
for me to make sure I was
first on board, showing my
support.”

Reach reporter Buffy Pol-
lock at  bpollock@rvtrib.
com. Follow her on Twitter
@orwritergal.

Starting from scratch, appreciating the support

EO Media CEO
sees outpouring
of enthusiasm for
new publication

BY HEIDI WRIGHT
EO Media Group

When The Bulletin in
Bend joined EO Media
Group, it had the over-
whelming support of the
community as well as local
investors to ensure that the
newspaper would remain a
voice for Central Oregon.

I have felt that same
support in Medford and
across the Rogue Valley as
we embark on a new jour-
ney with a brand-new news

operation, the Rogue Valley
Tribune.

My recent visit to the
valley was likewise filled
with support and well-wish-
ers across the community,
including a warm welcome
from longtime colleague
Patsy Smullin and introduc-
tions around town by Bob
Hunter, former long-time edi-
tor of the Medford Mail Tri-
bune, who came out of retire-
ment for a few months to help
us get started.

That enthusiasm and sup-
port extended to quickly
securing office space at the
Southern  Oregon  Histori-
cal Society building at 106
N. Central Ave. in downtown
Medford. A big thank you to

SOHS exec-
utive direc-
tor Ron
Kramer and
the SOHS
board.

There is
alot of work
ahead to get
all 32 staff members hired
and operations underway, but
things are coming together
and we anticipate having
reporters and photographers
out into the community cap-
turing news and images of the
Rogue Valley as you read this
column.

Editor David Smigel-
ski has hit the ground run-
ning, interviewing and mak-
ing selections from a very

talented pool of newsroom
candidates. It’s heartening to
see their commitment to com-
munity journalism and know
they believe in the mission of
producing credible, local, rel-
evant content and want to be
a part of this new venture.
There will be familiar names
and some who will be new to
our readers.

As far as how we will oper-
ate, our focus will be to post
stories to the website www.
rvtrib.com first and then
go into the print and digi-
tal edition of the newspaper
three days a week on Tues-
day, Thursday and Saturday.
Your subscription pays for
our news gathering efforts, so
please consider subscribing.

If'you do subscribe, be sure to
sign up for the digital edition
of the print newspaper, which
will be delivered via email
by 6 am. on our publishing
days. The printed newspa-
per will also be mailed with
same day in-county delivery,
beginning Feb. 18.

We are starting this ven-
ture from scratch and are
not affiliated with the for-
mer Medford Mail Tribune,
also known as the Mail Tri-
bune that ceased operations
on Jan. 13, 2023.

Thank you for
support.

Heidi Wright is the Chief
Operating Officer for EO
Media Group and Publisher
of The Bulletin in Bend.

your

Our news staff brings experience and diverse skills

TROY HEIE, who has
worked on Rogue Valley
newspapers for 25 years,
will serve as city editor for
the Rogue Valley Tribune.
recently

Troy  most
served  as
the  copy
desk chief
at the Mail
Tribune
and previ-
ously was
a reporter,
copy  edi-
tor and page
designer for print and dig-
ital publications locally,
starting at the Ashland
Daily Tidings in 1993.

A journalism major at
Cal Poly Humboldt, he also
was a reporter for the Los
Angeles Times’ Ventura
County edition in 1998.

Troy will work with
Rogue Valley Tribune edi-
tors and reporters daily and
also will help coordinate the
Rogue Valley Tribune print
publications.

You can reach Troy at
theie@rvtrib.com.

A native Rogue Val-
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Troy Heie

ley resident with a lifelong
interest in the arts, ALISSA
CORMAN is the Features
Editor for
the Rogue
Valley
Tribune.

Her
primary
responsi-
bility will
be  shep-
herding our
arts and entertainment cov-
erage online, and she will
coordinate the Go! Rogue
section that will appear in
Thursday print editions.
Alissa will make sure our
entertainment and activ-
ities listings are compre-
hensive and up to date, and
keep readers current on the
region’s theater, visual and
performing arts, festivals,
activities and live music.

“The Rogue Valley is
home to me,” she says, “and
the arts scene here is incred-
ibly strong. There’s always
something going on.”

You can reach Alissa at
acorman(@rvtrib.com.

KRIS HENRY, the Rogue

Alissa
Corman

Valley Tribune sports edi-
tor, has 25
years  of
experience
serving
the South-
ern Oregon
community
as a sports
reporter and
editor.

The former Mail Tribune
sports editor, Kris has writ-
ten everything from game
stories to features to col-
umns, as well as worked on
the desk taking game reports
and designing pages.

“Covering high school
and community sports has
always been a passion of
mine,” he says. “Being
able to document those spe-
cial moments in the life of
a young athlete is a privi-
lege and responsibility that
I have taken great pride in
since I got my professional
start 28 years ago.”

Kris was the 2022 recipi-
ent of the Media Award pre-
sented by the Oregon Ath-
letic Coaches Association
and has earned numerous

Kris Henry

awards as a sportswriter
from the Oregon Newspa-
per Publishers Association
and Society of Professional
Journalists.

He was national run-
ner-up in the Associ-
ated Press Sports Editors
2018 contest for Breaking
News.

Henry also  proudly
serves as a member of the
Southern Oregon  Sports
Commission and Medford
Sports Hall of Fame com-
mittee, and has spent nearly
two decades as a youth
sports coach and volunteer
in football, baseball, soc-
cer and basketball across
Medford.

“It’s exciting to be able
to continue telling the
incredible stories that stem
from the amazing folks here
in the Rogue Valley,” said
Henry.

A familiar name has
been brought kicking and
screaming out of retirement
(and off the golf course) to
be the Opinion editor of the
Rogue Valley Tribune.

ROBERT GALVIN, whose

40-plus years in newspapers
included 20
at the Mail
Tribune in
a variety of
roles, will
be respon-
sible  for
writing edi-
torials and Robert

columns for GaMvin

the paper, along with field-
ing reader submissions by
way of Guest Opinions and
Letters to the Editor.

“We have a vocal and
politically diverse popula-
tion that is passionate about
local, regional and national
issues,” Rob says, “and I'm
glad to be part of once again
giving those voices a place
to be heard.”

A graduate of the Uni-
versity of Massachusetts,
he worked at papers there
and in Florida as a news
reporter, sports reporter,
columnist, theater and
movie reviewer, and pro-
file writer before joining the
Mail Tribune in a manage-
ment role in 1999.

See Staff/ A4

RV Tribune
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Along with a fresh, constantly
updated website, we will publish
a printed newspaper on Tuesdays,
Thursdays and Saturdays with sto-
ries that have been posted to our
news site over the preceding few
days. The paper will be printed
in Klamath Falls and mailed to
subscribers.

A newsletter version of the paper
will hit your email inbox by 6 a.m.,
and the printed paper will hit your
mailbox when the mail carrier
arrives.

We’ll have the traditional
things subscribers say they want:
Comics, puzzles, local sports, let-
ters to the editor, outdoors cover-

age, as well as world and national
news. If you see holes in this plan,
drop us a line and we’ll see what
we can do to adjust.

The website will have all of
the arts, music and entertainment
listings you need to plan your
social life, along with restaurant
reviews, theater coverage, movies
and more.

We’ll also publish a weekly
arts and entertainment section
called Go! Rogue that will keep
you current on happenings around
the region, along with TV listings
for the week.

The operation will be staffed
with seasoned journalists — some
familiar names, some new ones.
We will start with 14 people in the
newsroom and 32 people overall.
We will launch as the largest news

team in Jackson County.

The website and paper will also
flex their muscles with a robust
mix of stories from around the
state, because our company, EO
Media Group, is a homegrown,
family-owned company  with
established newspapers across
Oregon — from Medford to Asto-
ria, out to the Wallowas and across
to Bend.

But our sweet spot is the Rogue
Valley.

Our first home will be inside one
of the most distinctive buildings
in Medford, the 1947 JC Penney
building at the corner of Sixth and
Central, in the heart of the Med-
ford Downtown Historic District.
We’ll be in part of the space for-
merly occupied by KidTime Chil-
dren’s Museum before they remod-

eled the old Carnegie Library.

The building is best known as
the home of the Southern Ore-
gon Historical Society library,
and we’re going to be their
housemates.

If you have paid attention to
the travails of newspapers across
the U.S. in recent years, you prob-
ably realize that something spe-
cial is happening here. Newspa-
pers are going under by the week,
but here in Medford we’re going
the other way.

Maybe we’ll match our new
office location by going down in
history as the company that saved
the Rogue Valley from being a
news desert.

Reach Rogue Valley Tribune
editor David Smigelski at dsmigel-
ski@rvtrib.com.
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OREGONIANS
HELPING
OREGONIANS
SINCE 1973

Oregonians are generators of abundance.
For 50 years, we’ve helped each other
thrive. From safe shelter to art supplies,
we’ve stepped up when someone needed
support. Leaned in when they needed
help. Dug deep when they needed food.

Gave back, when given the chance.

With abundance.

The proof of which you’re holding in
your hands right now: the launch of the
Rogue Valley Tribune from EO Media.
Which tells us that in our next 50 years,
through

thick and thin, will continue to lift us all.
Cheers to you, Oregon. As your statewide
community foundation, we celebrate our

50th anniversary in honor of you.

50

Oregon
OREGONIANS HELPING OREGONIANS SINCE 1973 Community
LEARN | CONNECT | DONATE | GET INSPIRED :
Foundation

OREGONCF.ORG/50
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HOT SHOTS
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Aw;d-winningphotojOurnalistS join staff

o

he Rogue Valley
Tribune’s  staff
photographers
have been cast-
ing their sights and turn-
ing their lenses on South-
ern Oregon for decades.

JAMIE LUSCH, the for-
mer photo
editor of
the Mail
Tribune,
has  spent
his  pro-
fessional
career  in
the Rogue
Valley.

For the past 15 years
he has photographed
countless local stories,
receiving 13 first place
awards from the Society of
Professional Journalists for
sports, feature, portrait and
news photography.

“Being a photojournal-
ist is my dream job,” says
Jamie, a graduate of South-
ern Oregon University. “It is
what I love to do, and I feel

Jamie Lusch

Vs »

Jamie Lusch /
Rogue Valley Tribune

Bob Robinson fishes for
bull trout in the Meto-
lius River near Sisters.

T
SR

Andy Atkinson / Rogue Valley Tribune

A snowboarder makes his way down the “Bottom” trail at Mt. Ashland Ski Area during the most

recent snow blast.

lucky to have the opportunity
to continue my career with
the Rogue Valley Tribune.”
Jamie’s affinity for
nature photography comes

from many years working
in the outdoors.

“ worked my way
through college as a fish-
ing guide, raft guide, a tour

guide in Alaska, and then
traveling and fishing in Ore-
gon, Alaska, Mexico and
Central America,” he said.
See Photos/A10

Staff
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Rob is also known to read-
ers for a succession of columns
he wrote for the Mail Tribune
on entertainment, culture, cats
and general-interest  topics,
most recently the award-win-
ning Sunday offering “Get Off
My Lawn.”

You can reach Rob at
rgalvin@rvtrib.com.

After nearly three decades
as a journalist and photogra-
pher, BUFFY POLLOCK prides
herself  on
establish-
ing long-term
community
connections
and  having
a knack for
reporting on
unique  and
in-depth news.

Bufty, who will cover a
variety of beats, began scrib-
bling stories and random bits of
information into notepads at a
young age and grew up watch-
ing “60 Minutes,” local news
broadcasts and reading the
daily paper.

Buffy began her career as a
freelance reporter for the Tampa
Tribune in her native central
Florida in 1996 and earned a
multimedia (print and broad-
cast) degree from Polk State
College in 2000. She came to
Southern Oregon months later
and quickly gained a reputation
for in-depth reporting of news
and topics of human interest.

Her favorite thing about
community reporting is the
ability to hold local government
and other entities accountable
and to help document stories of
the people who live, work and
impact daily life in the Rogue
Valley.

“Bad days don’t exist,”
Buffy says, “and every situa-
tion, no matter how good or
bad, has the making for a great
story.”

ERICK BENGEL, who will
cover social issues and health
care for the Rogue Valley Tri-
bune, has spent many years
working as a journalist for
the EO Media Group on the
North Oregon Coast. In 2011,
he interned at The Astorian

Buffy Pollock

PLUG INTO

TCCHEVY IS YOUR

through  the
Snowden
internship
program and
later worked
as a reporter
and features
editor at the
publication.

Long ago, he majored in
English literature and minored
in philosophy at Southern Ore-
gon University, while work-
ing at Rogue Valley Commu-
nity Television. He continued
his education in Portland and
went on to study journalism at
Columbia University in New
York.

While Southern Oregon is
not his homeland, it is the first
region Bengel ever thought of
as his home. Along the Rogue
River and in the shadow of
Grizzly Peak he learned what
it means to fall in love with
a place. He looks forward to
returning to tell its story, and
be present at the birth of a
newspaper.

Among BILL MILLER’S fond-
est  memories
of his Oregon
upbringing  are
the days he spent
listening to Mrs.
Joseph, his ele-
mentary school
teacher  telling
his class stories
about Sacajawea,
Lewis & Clark and others from
the earliest days of the state.

“She said each of us was
a pioneer, and I think we all
believed her,” Bill says. “I
know I did.”

Along with the school days,
Bill says it was his great-grand-
mother — who would read to
him the letters of his Civil War
ancestors — that permanently
hooked him on history.

Bill, who spent nearly two
decades at the Mail Tribune as
areporter and columnist, brings
his passion and perspective to
the Rogue Valley Tribune with
stories about the region’s past
in a regular column.

“I try to find the humanity
in the stories I write, the little
things overlooked in a person’s
daily life,” he says. “I prefer to
tell the tales of everyday peo-
ple, who so often have been
forgotten.”

Erick Bengel

Bill Miller

LIFE ©

HEADQUARTERS

LET TC CHEVY’S NON-COMMISSION PRODUCT SPECIALISTS WORK FOR YOU.

"As a family-owned dealership, we have a no-pressure philosophy and
we treat our customers like family. Our non-commission sales staff
works hard to help you find the best vehicle that is right for you."

FIND NEW ROADS"

Ashiland

=

CHEVY

tcchevy.com

- Derek DeBoer
Owner/Operator

CHEVROLET _ﬁ_ﬁ




Welcome {o the
Neighborhood

Quality journalism is vital to our region.
Having more sources of local news
available will benefit our viewers

and your readers.

NBC5 News and the Rogue Valley Tribune

may compete, but we are both dedicated
to achieving the same goal every day: to
provide accurate, balanced, relevant news
and information that directly affects us all.

KOBI-TV/NBC5 has served Southern Oregon
and Northern California for 70 years. We are
excited to have the Rogue Valley Tribune
join us in serving our communities now and

for decades to come.

\
—

united in kindness

KOBI-TV 5 MEDFORD KOTI-TV 2 KLAMATH FALLS |
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News business buzzing over the launch of RVT

BY BOB HUNTER
For the Rogue Valley Tribune

The announcement that
EO Media Group is launch-
ing the Rogue Valley Tri-
bune newspaper and web-
site in Medford elicited
news responses and stories
in newspapers across the
country.

An  Associated Press
story on the news was pub-
lished in dozens — and,
quite likely, hundreds — of
newspapers, websites and
television news stations.

A cursory review on the
Internet showed reports of
the start-up published in vir-
tually every daily newspa-
per in the state, U.S. News &
World Report, and in numer-

Post, the Tulsa World and
the Houston Chronicle.

Why the burst of interest
from so many locales for a
newspaper opening in a rel-
atively small city in a rural
area of Oregon? No doubt
it’s a least partly due to the
man-bites-dog nature of the
story, the twist that journal-
ists find hard to resist.

Failed papers are old
news; a new paper launch-
ing, now that’s something
different.

And newspaper journal-
ists in particular are happy
to note a glimmer of light
in an industry that saw more
than 2,000 newspapers pull
the plug on their presses
between 2005 and 2021.

from within Oregon and
outside the state:

Francis L. Wick

“The closure of the
Medford Mail Tribune is
a reflection of the chal-
lenges local news organiza-
tions face today, culminat-
ing with nearly two decades
of changes in readers’ hab-
its; long term condition-
ing of news on the internet
as free and digital advertis-
ing being commoditized and
controlled by just a few Sil-
icon Valley tech companies.

“... (T)he long term suc-
cess of the newly minted
Rogue Valley Tribune will
only occur through the sup-
port of local readers paying
for subscriptions, participat-

tion, and local merchants
purposefully engaging their
local news organizations
to service their advertis-
ing/marketing needs. Ulti-
mately, the actions of local
stakeholders, and how they
value community news and
information today, will be
a hallmark reason why the
Rogue Valley Tribune can
serve the greater Medford
area for years to come.”

— Francis L. Wick is
president and CEO of Wick
Communications, a fami-
ly-owned,  Arizona-based
community media company
with newspapers, websites,
magazines and specialty pub-
lications in 11 states.

Patsy Smullin
“I couldn’t be more

starting a newspaper here.
It’s a good solid com-
pany, Oregon-based, fam-
ily-owned, conscientious
— and they care.

“I think that newspapers
provide a terrific commu-
nity service. The infor-
mation a newspaper pro-
vides helps the community
understand the challenges
it’s facing. A newspaper
can be successful by con-
tinuing to work hard, con-
tinuing to listen to read-
ers, continuing to ask the
community what it needs
and wants. There is still a
niche for newspapers, and
radio and television and
social media.”

— Patsy Smullin s
president and owner of
KOBI-TV NBC 5, based in

Mark Garber

“As a family-owned
company, (EO Media is)
able to take a longer view,
and they have shown they
put journalism first, even as
our industry goes through
this massive transition in our
business model.

“EO Media has the deep
journalistic values and Ore-
gon roots needed to be suc-
cessful in Medford. The com-
munity there just experienced
what it’s like to lose its news-
paper. Many readers were
mourning the absence of
their daily companion. I think
that experience will motivate
readers, advertisers and com-
munity leaders to support EO
Media’s efforts to bring back
what they had lost.”

ous out-of-state newspa- Following are com-
pers ranging from the Seat- ments from several media
tle Times to the Connecticut members and advocates,

ing in the news conversa-

pleased that EO Media is

Medford.

See Launch/A10

EQ Media: Deep roots in Oregon, emphasis on local reporting

BY GERRY O’BRIEN
EO Media Group

EO Media Group is a private,
family-owned company with deep
roots in the Pacific Northwest.

The company, which has been
family-owned for four generations,
was previously known as the East
Oregonian Publishing Company.

Its history dates back to 1908
when the East Oregonian in Pend-
leton and The Daily Astorian were
under joint ownership. How-
ever, the first of the properties that
would become today’s EO Media
Group was the four-page East Ore-
gonian, established in 1875. Later,
Edwin Aldrich helped engineer the
purchase of the Astoria Evening
Budget that eventually became the
Daily Astorian in 1919.

Jumping ahead to today, the cur-
rent EO Media Group owners are
Kathryn Brown (4th generation);
CEO Steve Forrester (3rd genera-
tion): Harrison Forrester (4th gen-
eration); and Susan Forrester Rana
(4th generation).

More than ever, EO Media
group is focused on its readers.
Audience desire for credible news
has grown exponentially, as have

ways to deliver the content. EO
Media has become a “digital-first,
then print” operation, including
expanding coverage across a wide
breadth of social media platforms.
To that end, it offers digital-first
content across 14 websites, Face-
book pages, Twitter and Instagram,
also via email. Its newly released
ReDiscover Oregon streaming
TV channel and website, redis-
coveror.com, serves worldwide
and regional audiences wanting to
learn about what they can expect
from a visit to Oregon.

EO Media believes in the
printed newspaper and will con-
tinue delivery of hard copy news-
papers in its markets, as it will in
the Rogue Valley with three-day-a-
week mailed delivery.

“Today, we are able to reach out
to much larger audiences and focus
on understanding their needs,” said
Heidi Wright, COO and Publisher
of The Bulletin in Bend. “We listen
to our readers and respond accord-
ingly. We want to bring readers all
the news that affects them, but not
just the headlines; stories with con-
text and insight so readers can act
on issues affecting them and their

‘Grit and Ink”: A detailed history of EO Media

“Grit and Ink,” by historian William F. Willingham, is about the
Aldrich-Forrester-Brown family’s devotion to community journalism.

The book focuses on the East Oregonian Publishing Co. (now the
EO Media Group), taking readers from the rugged early years of Ore-
gon newspapering to the present — from the dusty frontier to the dig-
ital frontier, from riverine Astoria to agrarian Pendleton.

The book’s subtitle is “An Oregon Family’s Adventures in News-
papering, 1908-2018,” but Willingham opens with the EO’s found-
ing in 1875, a rough, risk-laden period in the state’s history.

“Along with schools and churches, a newspaper provided an
important measure of civilization and order,” he writes. Having a
newspaper “was a way of proclaiming that a town was real and here

to stay.”

Willingham explains how small-town papers survived uncertain
early years, how they weathered crises — such as the 1922 Astoria
Fire and the Great Depression — why some papers succeeded and
others folded, and why they aggressively promoted the development
of their towns. “If the paper’s going to thrive, the community has to

thrive, and vice versa,” he said.

The book is available on Amazon and from various EO Media

outlets.

community. It is part of our vision,
to empower the communities we
serve.”

EO Media consists of the East
Oregonian in Pendleton; Herm-
iston Herald; The Daily Astorian;

Chinook Observer; Seaside Sig-
nal; Coast River Business Journal;
Capital Press in Salem; LaGrande
Observer; Blue Mountain Eagle in
John Day; Wallowa Chieftain in
Enterprise; the Baker City Herald;

Southern Oregon Subaru proudly supports
these local organizations, plus many more!

Bringing joy, inspiring minds,
and uniting communities
through the live arts.

Redmond Spokesman; The Bulle-
tin in Bend; and The Other Oregon
magazine.

In 2014, EO Media Group part-
nered with the Pamplin Media
Group, which publishes the Port-
land Tribune and 24 other weekly
and monthly publications in Ore-
gon, to form the Oregon Capital
Bureau, a co-staffed news team in
Salem focused on government and
legislative reporting. The bureau
also publishes the Oregon Capital
Insider newsletter and website.

With a combined readership
of nearly 90,000 and about 160
full-time employees, EO Media is
deeply committed to local news.
Besides in-depth local coverage,
Rogue Valley Tribune readers will
get a larger picture of what is hap-
pening across the state from news
shared among the EO papers as
well as what is happening in Salem
via Capital Bureau reporters.

“It is our hope that rvtrib.com
readers will see the commitment of
the company owners to keep com-
munity journalism alive in Oregon
and support us as we work to con-
nect them to their communities,”
Wright said.

SoHumane
Helping cats and dogs find

homes.

the

medford food project

Helping to fight hunger and
poverty in the Rogue Valley.

"We do our best to give back to the community where we do business and
we are honored to support numerous organizations every year. Thank you
to all of our customers past, present, and future that make it possible

for us to do what we do!"

Southerrt Onegon
SUBARU

sosubaru.com
3103 Biddle Road « Medford, OR - 541-245-2000

- Randy Nidalmia

General Manager/Owner

SUBARU
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Walk into a Market of Choice and find an Oregon owned and operated food lover’s paradise.
Yes, your daily choices in bulk food, dairy, produce, meat, seafood and wellness are here, but
we also have more than 5,000 Oregon made, farmed and harvested items across our stores.
Looking for fast and nutritious meal choices? They’re in our Kitchen and Bakery. Want
gluten-free, organic or keto? We have more choices than you can imagine.

We're Market of Choice, Food For The Way You Live.

Ashland | Medford
Bend | Corvallis | Eugene | Portland | West Linn

MARKETOFCHOICE.COM
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FINE FURNITURE

JACOBS

FAMILY OF STORES

WELCOME SOUTHERN OREGON TO THE LARGEST
IN-STOCK FURNITURE STORE IN THE STATE!

SAVE UP TO 60% OFF STOREWIDE*

AMERICA [
ng you for life. Ny =

ZZ%’C ¢

THE INNOVATORS OF COMFORT™

OVER 300 - LiFT CHAIRS VER 1,000

STARTING AT (o)
CHAIRS IN $790 CHAIRS IN
e sTOCK e sTOCK

STRESSLESS
ULTRA COMFORT LIFT CHAIR ESSENTIALS § SPECIAL LEATHER - SPECIAL PRICING

MJAC()BS Mattress Gallery
S
TEMPUR-PEDIC

QUEEN ADAPT
Mattresses

Foam MATTRESS
STARTING AT

52199

g Do T 5 = ~ Miptown QuEEN
;‘ Y = i 2 CaBINET BED

TEME UR-PEDIC ‘B | $1 499

Bassett Kose

BaSSEtt LEATHER cl)?l:iCLINING
%1499

Rec. $4198

FLExsTEEL AIDEN
MicroFiBER POWER
RECLINER

5499

Rec. $1689
LimiTeD Loveseats AvAiLABLE IN Stock

@&ﬁ@mqyﬁaﬁﬂty@?

f . www. mjacobsfumiture.com L Bk e
: P s A @l]eJ'Reglster @uarh 7
@ : 60/ Off compared at prlclng *On purchases over $999. = Jeoseouwde
napproved creddlt,.mlnlmum monthly payment requwed WINNER
Ve g-»‘,: e S A e o T e e ~ R - e e : «;1‘75:"—5?3"'1’":7::. =




RV TRIBUNE - SATURDAY, FEBRUARY 11, 2023 A9

ROGUE VALLEY

TRIBUNE

Congratulations
Rogue Valley

on your new local newspaper

We are excited for the Rogue Valley to again have a local
newspaper and applaud EO Media Group for filling this
important role. It not only provides a voice but unifies a
community.

It is a centralized forum where we share a unique experience
with our businesses, schools, sports teams, culture, arts and
local government.

Civic engagement rises when local news coverage is strong.

Yourlocal newspaper invests time and money into investigative
public service journalism like no other media can.

Choose your platform and be informed, engaged, entertained
and united: Print. Mobile. Online.

Oregon-Newspaper
Publishers-Association
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Streaming video channel one more option for viewers, advertisers

BY GERRY O'BRIEN
EO Media Group

Pamplin Media Group and
EO Media Group have jointly
launched a 24/7 TV travel chan-
nel filled with streaming video
that highlights and promotes the
wonders of Oregon.

Called Rediscover Oregon,
the channel focuses on Ore-
gon-centric places and events
one can visit and partake in.
Video content includes stories
from Astoria and the Coast to
Pendleton and Eastern Oregon.
The channel features scenes
from downtown Portland to
downtown Bend, the Willamette

Valley and Medford in Southern
Oregon.

Rediscover Oregon includes
locally produced videos by
local content creators and
social media influencers. Topics
include Oregon escapes, tips on
places to hike, mountain bike,
ski and where to eat or find good
wines and vineyards. It explores
some of the hidden gems in
Portland and other cities.

This streaming channel can
be accessed via a Roku, FireTV,
AppleTV or other sticks that
plug into the back of your smart
TV set. Simply search for Redis-
cover Oregon. One also can go

directly to the channel by going
to rediscoveror.com.

“We hope this encourages
Oregonians and visitors to fan
out and explore our home state,
to get a better understanding of
what we have to offer and why
people choose to live here,”
said Heidi Wright, COO for EO
Media Group and publisher of
The Bulletin in Bend.

The Rediscover Oregon
channel will reach 1.84 million
readers of EO Media and Pam-
plin Media Group weekly using
all their media assets — print,
digital, social media and email.

The channel is still in

the buildout phase and
will eventually offer geographic
segmentation if one wants to
learn more about the coast or
other regions of Oregon.

The channel does offer a lim-
ited number of these video seg-
ments now for those who stream
the channel on their televisions.

One of the goals of Redis-
cover Oregon is to partner with
local content producers to high-
light their videos about Oregon.
Content producers can go to the
Contact us page on rediscoveror.
com to send an email about their
videos and why they would be
a good addition to the channel.

Photos

Continued from A4

Jamie, who grew up in
Eugene, spends his free time
— with his wife Azalea and
son Liam — fishing, skiing,
backpacking and mushroom
hunting.

You can reach Jamie at
jlusch@rvtrib.com.

ANDY ATKINSON  has
been involved with media
his entire life
from family
beginnings.

Andy
graduated
from Ashland
High School »
and was pub- =

Andy Atkinson

lished in the

Ashland Daily

Tidings during his senior
year.

“I never thought of any-
thing else 1 would rather do
but take photos throughout
the Rogue Valley,” he says.
“I was recognized in a photo-
journalism class at SOU and
was hired by the photo editor
of the Mail Tribune straight
out of college.”

While his work has
appeared in Adidas Running
and other national publica-
tions, he says he has “found
my way to live here and never
let go of everything this area
has offered me.”

Andy has made a career
capturing memorable
moments in history, includ-

Rogue Atkinson stands atop of Roxy Ann Peak in Medford.

ing national and Olympics
trials races, daily news, floods
and forest fires — as well as
championship games and
meets on the local level.

“I’'m extremely proud to
represent our local media
through my eyes and cam-
era,” he says. “I’'m looking
forward to capturing every-
thing this valley wants to
see.”

Andy is a proud father of
two young adults growing up
in the valley — one working
on a new career and the other
chasing higher education.

Andy can be reached at
aatkinson@rvtrib.com.

Andy Atkinson / Rogue Valley Tribune

Jamie Lusch / Rogue Valley Tribune

A steelhead jumps in Steamboat Creek.

Launch

Continued from A6

— Mark Garber is vice
chair and president emer-
itus of Pamplin Media
Group, which publishes
22 newspapers in Oregon,
including the Portland
Tribune. Pamplin and
EO Media have numer-
ous business ties, includ-
ing operating the Oregon
Capitol Bureau together.

Brier Dudley

“EO Media is hiring
a newsroom staff of 14
in Medford, which is rel-
atively big in an era of
ghost newspapers owned
by hedge funds.

“That’s part of its
strategy to fill, rather than
trim, newsrooms because
‘our product is our con-
tent,”” Chief Operating
Officer Heidi Wright said.

“.. It’s rare for dai-
lies to fail without at least
merging with another
paper or perhaps becom-
ing a weekly. It’s also
unheard of nowadays for
multiple newspapers to
replace them,” according
to Penelope Abernathy,
the journalism professor
who led research docu-
menting America’s news
deserts.

“I’'m not aware of any
other situation like this,
where you’ve had both a
journalistic and business
commitment made this
swiftly, when a daily has
closed,” she said.

Abernathy is a visiting
professor at Northwest-
ermn  University’s Medill
School, which found two
papers a week are failing,
primarily weeklies.

— excerpts from a Seat-
tle Times column by Brier
Dudley, published Jan. 27.

Dean Rider
“While the current
media environment is

challenging, it is truly
encouraging to see the
creation of a new local
news initiative. I applaud

Your Premier GMC Dealer of Southern Oregon

At

CHEVROLET BUICK GMC CADILLAC
www.airportchevy.com

Heidi Wright and Steve
Forrester of EO Media in
taking the risk to create a
new local news product
for the people of Med-
ford and Jackson County.
I feel confident that their
experience with man-
aging local newspapers
will result in a success-
ful operation that will
be well received by the
community.”

— Dean Rider is CEO
of Americas Newspapers,
a Dallas, Texas, advo-
cacy and education orga-
nization supporting news-

papers and the First
Amendment.
Tony Ahern

We applaud EO Media

for its drive and commit-
ment to Oregon commu-
nity journalism, and if
there is a company that
can immediately dive in
and resuscitate the busi-
ness of a Medford-based
newspaper operation and
Southwestern ~ Oregon
journalism, it may indeed
be EO Media. We have
proof here in Central Ore-
gon. The company took
over the (Bend) Bulle-
tin a few years ago out of
the previous ownership’s
bankruptcy, mnot long
before COVID and all its
gifts to the economy. But
EO Media Group reinvig-
orated the Bulletin, and
in fact won the best daily
newspaper in Oregon
award at the most recent
Oregon Newspaper Pub-
lishers Association event.

All of us who care
about newspapers, news
coverage, community
journalism and maintain-
ing the stories and his-
tory of our towns should
celebrate  EO Media’s
effort and hope for their
success.

— Tony Ahern is pub-
lisher of the Central Ore-
gonian, a  Prineville-
based newspaper serving
Crook County.

Bob Hunter is a for-
mer editor of the Mail
Tribune.

"Since 1990, we have been a family owned and operated car dealership
in Medford, Oregon. On top of serving our local city, we also proudly
serve Central Point, Eagle Point, Ashland, and White City, OR. We love
our community and we take pride in being able to offer support in

any way we can."

- Steve Miller

General Manager/Owner
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SAVE

XY (R COLEMAN

Rocking Recliner

YOUR CHOICE
RECLINERS

YOUR CHOICE >
RECLINERS

» SAVE %760

L AgP?BOY
LIMITED TIME ONLY!

ENDS
FEB. 27 TH!

OFF STOREWIDE"

0%

INTEREST FOR 36 MONTHS™

On purchases of $1999 or more (after discount) made on your La-Z-Boy Furniture Galleries Credit
Card between 2/7/23 and 2/27/23. Equal monthly payments required. Details below.

VAIL JOSHUA LANCER
Rocking Rocking Rocking
Recliner Recliner : Recliner

orig. $1049 orig. #1189 : orig. $1239
< < <
» SAVE $590 » SAVE %640
JAMES JOEL FELIX
Rocking Rocking Rocking
Recliner Recliner : Recliner
orig. 1459 orig. #1109 orig. #1139
< < <

» SAVE %440

» SAVE %410

SAVE ON THE CLASSIC ELEGANCE OF LONG LASTING LEATHER!

LAWRENCE

Rocking
Recliner

5799

orig. $1549

<

Leather
Match
Construction®

» SAVE %750

POWER

SOFAS, SECTIONALS, CHAIRS & A WHOLE LOT MORE.

MORRISON ASTOR FINLEY
Rocking Rocking Rocking

Recliner Recliner Recliner
$799 $999 $1099

orig. 1489 orig. $2089 orig. #1909

< < <

Leather Leather Leather

Match Match Match

Construction' Construction® Construction®

» SAVE %810

» SAVE %1090

®
| - -
s
= = o
X X 3
= - 3
Y

SAVE %690
@ TEMPUR

iclean

BROOKS

Reclining Sofa

SALE

org 025> 1299

LAEBOY

FURNITURE GALLERIES®

iy

Phoenix, OR 3343 Grove Rd

Bend, OR

................................... (541) 535-5242
455 NE Windy Knolls Dr. ......cccoeeeiinnin, (541)617-1717

Store Hours: Mon-Sat 9:30-6 ¢ Sun 11-5
La-Z-Boy.com/South-Central-Oregon

Connect with us: @) Ei® (D O

*Discount excludes advertised items, select styles & clearance and cannot be combined with any other promotional offer, excluding financing. Price does not include delivery fee. Advertised products excluded from additional savings. Prices do not include delivery fee. Offer expires February 27, 2023. Featured items may
not be stocked as shown. Wall recliners are $150 additional when available. Photographs are representative of promotional items, actual selection may vary. La-Z-Boy and La-Z-Boy Furniture Galleries are registered trademarks of La-Z-Boy Incorporated. Savings on select items throughout the store. La-Z-Boy is committed
to accurate advertising, but errors in product descriptions, photographs, pricing or dates may occur. We are not bound by any such errors, and we reserve the right to correct them prior to any sale of merchandise. Valid only at participating La-Z-Boy Furniture Galleries locations.

**Offer applies only to single-receipt qualifying purchases. No interest will be charged on promo purchase and equal monthly payments are required equal to initial promo purchase amount divided equally by the number of months in promo period until promo is paid in full. The equal monthly payment will be
rounded to the next highest whole dollar and may be higher than the minimum payment that would be required if the purchase was a non-promotional purchase. Regular account terms apply to non-promotional purchases. For new accounts: Purchase APR is 29.99%; Minimum Interest Charge is $2. Existing cardholders
should see their credit card agreement for their applicable terms. Subject to credit approval. Any discount, coupon, manufacturer rebate, or other promotional offer applied at time of purchase will reduce your total purchase amount and may result in you not satisfying the minimum qualifying purchase amount required.
tGenuine leather used on seating, arm and footrest areas matched with high-quality synthetic material on other minimal-wear areas of the furniture.
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Local news matters

Support Jackson County journalism.

The Rogue Valley Tribune is locally produced news by Rogue Valley journalists

24/7 Online @ rvtrib.com
Tuesday, Thursday & Saturday in print
Starting February 18

ROGUE VALLEY

= 1RIBUNE ——

@ localNews Sports Business Entertainment Explore Opinion Obituaries Classifieds

Read Today's Newspaper
View Special Publications
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By ANNA

LOCAL&STATE

Playing ball or soloing will win
lawmakers awards in Oregon House
By GARY A. WARNER Oregon Capital Bureau

s o 1 e - e Newly renovated homeless shelter will
add 28 beds to Bend's otal stock
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LOCALBSTATE
Trial begins in Jefferson County;

Mirror Pond lowered for construction work to
continue on Drake Park trails
8y MCHEL KON
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Subscribe today

rvtrib.com subscription (digital only):
$16/4 weeks ¢ 24/7 access to rvtrib.com, plus e-edition 3-days/week

Print + digital subscription:
$22/4 weeks * Mail delivered Tuesdays, Thursdays & Saturdays
Plus, 24/7 access to rvtrib.com and e-edition 3-days/week

_______________________________________________________________________________________________________________________________________________________________________________________

or mail with payment to: ROGUE VALLEY
Rogue Valley Tribune, 106 N Central Ave., Medford, OR 97501 I RIBUNE
NAME:

MAILING ADDRESS: rvtrib.com subscription (digital only):

$16/4 weeks * 24/7 access to rvtrib.com,
plus e-edition 3-day/week

Print + digital subscription: i /
$22/4 weeks * Delivered Tues., Thurs. & Sat.
EMAIL: Plus, 24/7 access to rvtrib.com and d
e-edition 3-days/week

PHONE:

_______________________________________________________________________________________________________________________________________________________________________________________

Inaugural advertising packages
for locally owned businesses are available

Contact us for at info@rvtrib.com for a personal presentation or to advertise

Career Opportunities

Work for us! Medford positions posted at eomediagroup.com/careers

|RIBUNE

rvtrib.com

OMEDIA

eomediagroupcom
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